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CITY of NOVI CITY COUNCIL

Agenda ltem |
June 4, 2007

SUBJECT: Approval of Brand Identity & Graphic Standards contract with Ford & Earl Associates,

Inc. for $24,850.

SUBMITTING DEPARTMENT: Neighborhood and Business Relations

CITY MANAGER APPROVAL: *

EXPENDITURE REQUIRED
AMOUNT BUDGETED
APPROPRIATION REQUIRED
LINE ITEM NUMBER

BACKGROUND INFORMATION:

$24,850
$53,100

N/A

101-295.00-816.000

At the April 16 City Council Meeting, the concept of embarking on a City branding/identity
initiative was presented (Branding Memorandum of April 12 attached). It was recognized
that City of Novi marketing and service strategies run across many different areas and
departments, and the importance of building a consistent brand image for the City and its
services is now more important than ever. As Novi competes around the region, state,
country and world, the image of the brand will determine the success of current and future

initiatives.

Following the City's RFP process, four qualified proposals were received and ranked
utilizing the Qualification Based Selection (QBS) process. The four proposals were ranked
by a team of five staff members in the QBS process. All five participants ranked Ford &
Earl Associates, Inc. the highest of the four submissions.

Ford & Earl's vast municipal experience set them apart from the other firms. Ford & Earl's
clients include Oakland County, Macomb County, Pontiac Development Authority, City of
Detroit, City of Madison Heights, and the Michigan Court of Appeals. Ford & Earl’s bid
was the second lowest, coming in at $24,850.

RECOMMENDED ACTION: Approval of Brand Identity & Graphic Standards contract with Ford &

Earl Associates, Inc. for $24,850.

Mayor Landry
Mayor Pro Tem Capello

Council Member Gatt

Council Member Margolis

Council Member Nagy
Council Member Paul

'>Council Member Mutch




MEMORANDUM

TO: CLAY PEARSON, CITY MANAGER

FROM: SHERYL WALSH, COMMUNITY RELATIONS MANAGER
SUBJECT: CITY WIDE BRANDING INITIATIVE

DATE: 5/29/2007

)\ﬁ(_ YA
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At the April 16 City Council Meeting, the concept of embarking on a City branding/identity
initiative was presented (Branding Memorandum of April 12 attached). It was recognized that
City of Novi marketing and service strategies run across many different areas and departments,
and the importance of building a consistent brand image for the City and its services is now
more important than ever. As Novi competes around the region, state, country and world, the
image of the brand will determine the success of current and future initiatives.

On April 27, the City posted an RFP for Branding Identity & Graphic Standards to Bidnet,
soliciting qualified firms for this initiative. Four qualified proposals were received and ranked
utilizing the Qualification Based Selection (QBS) process. Marketing firms submitting proposals
include:

¢ ASG Renaissance

e Ford & Earl Associates, Inc.

e Keith King

e Trent Design

The four proposals were ranked by a team of five staff members in the QBS process (results are
attached). All five participants ranked Ford & Earl Associates, Inc. the highest of the four
submissions.

Ford & Earl's vast municipal experience set them apart from the other firms. Ford & Earl's
clients include Oakland County, Macomb County, Pontiac Development Authority, City of
Detroit, City of Madison Heights, and the Michigan Court of Appeals. Ford & Earl’s bid was the
second lowest, coming in at $24,850.

Ford and Earl's proposal includes:

e The facilitation of a visioning session with pre-selected community stakeholders that will
determine a City of Novi vision statement. The session will involve the analysis and
identification of brand attributes, associations and the City of Novi brand image with the
selected group

¢ Brand strategy recommendation that include the development of a new City or economic

development logo

Development of brand strategy including a new or revised City brand statement
Graphic style guide and brand identity standards

Communication tools

A choice of applicable City of Novi communication tools and templates

Recommendation



It is recommended that a contract be awarded to Ford & Earl Associates, Inc. in the
amount of $24,850 to implement a Brand Identity & Graphic Standards initiative with
completion not to exceed 45 days. The initiative would be funded from the $53,100
allocated for entryway signage, with the remaining $28,250 designated to initiate the
City entryway signage program once a brand/identity is in place.



CITY OF NOVI

BRANDING IDENTITY GRAPHIC STANDARDS

QUALIFICATIONS EVALUATIONS

Bid due May 11, 2007

ASG
Ford & Earl Trent Design Renaissance Keith King
Evaluator #1 400 250 228 125
Evaluator #2 345 265 270 120
Evaluator #3 400 300 200 100
Evaluator #4 380 295 200 125
Evaluator #5 400 250 245 150
Total 1925 1360 1140 620
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Now?

CITY OF NOVI
Brand ldentity & Graphic Standards Bid Tab
Friday, May 11, 2007
Fee Proposals opened Tuesday, May 22, 2007

Company Lump Sum
ASG Renaissance $22,400
Ford & Earl $24,850
Keith King $33,860
Trent Design $36,000




MEMORANDUM

TO: CLAY PEARSON, CITY MANAGER

FROM: SHERYL WALSH, COMMUNITY RELATIONS MANAGER
SUBJECT: CITY WIDE BRANDING INITIATIVE

DATE: 4/12/07

www.cityofnovi.org

This memo is submitted to provide an overview of the discussion we had regarding the entryway
signage program and its connection to a possible City wide branding initiative.

What is a brand?

More often than not, firstimpressions are visual. And in that first glimpse, there exists a world of
opportunity to impart the values, ideals, objectives and the advantages of an organization.

Every successful organization has a powerful identity system, from Starbucks to Coca-Cola.

But a memorable organizational identity doesn't just happen. It must be carefully designed and
consistently implemented.

The City of Novi is at a critical stage in its evolution. As we embrace new City Council Goals
and an Economic Development strategy, we have additional opportunities to build our brand as
part of new development activities.

Recognizing the City of Novi marketing and service strategies run across many different areas
and departments, the importance of building a consistent brand image for the City and its
services is now more important than ever. As Novi competes around the region, state, country
and world, the image of the brand will determine the success of current and future initiatives.

The power of a brand

Earlier this FY, the City of Novi participated in the annual Oakland County magazine by placing
a full-page advertisement in the publication. The Oakland County magazine is an integral
communication tool for the Emerging Sectors campaign which was initiated by the Oakland
County Executive's Office with an aggressive goal of attracting the top 100 companies in the top
10 emerging sectors to expand or relocate to Oakland County.

In just more than 30 months, the Emerging Sectors campaign has brought or retained 32
businesses to the county. The investment in these companies totals nearly $264 million and
means 3,126 new jobs and an additional 1,553 retained jobs for Oakland County. The
investment generates a total of $6.5 million in taxes for the all units of government in the county.
A key component of this campaign was the design and implementation of the new Oakland
County Emerging Sectors logo and corresponding standard design templates.

The power of a brand arises from its ability to be identifiable and to differentiate one entity from
another. Similar to the Emerging Sectors campaign, a Novi brand would increase recognition,
generate pride, ensure a clear, consistent image throughout all marketing strategies, and
facilitate repeat interactions among customers.

Creating a brand
A brand evolves and is strengthened by regular usage across all settings. This is the
fundamental reason for identity standards. Vigilantly followed, these standards would provide a



professional, consistent and unified impression of the City of Novi brand. The guidelines would
be the cornerstone of the design for all communication/marketing materials, including
department brochures, advertising, promotional items, business forms, city entryway signage,
vehicle identification, the website, apparel, and cable television programming. The purpose of
an identity program is to achieve uniformity in the visual aspects of the City of Novi brand.

Once all these new elements are in place, the City of Novi will see a marked improvement in
brand presence in the marketplace and the consistency of their communications to potential
new businesses and community members.

Recommendations

It is important to recognize before embarking on a large-scale project, such as the entryway
signage program, determination must be made regarding the refresh of Novi's brand/logo. If a
strengthened brand is desired, this identity would carry over onto city entryway signage.
Although no additional funding is being recommended in the FY 07-08 Budget for
implementation of an entryway signage program, the funding ($53,100) allocated in the FY 06-
07 Budget could be utilized to initiate a brand identity campaign and, once identified, begin the
signage program. It is estimated an entire branding initiative, including comprehensive design
and standardized templates would cost approximately $20,000.

| look forward to presenting this matter in detail at the April 16" City Council Meeting.

If you have any questions, please don't hesitate to let me know.

cc: Pam Antil, Assistant City Manager



May 11, 2007

Carol J. Kalinovik
Purchasing Director

Cily of Novi

45175 West Ten Mile Road
Novi, Michigan 48375-3024

Subject: Branding Identity & Graphics Standards Proposal Response

Dear Ms. Kalinovik,

On behalf of Ford & Earl Associates, | would like to thank you for the opportunity to submit

our proposal for the City of Novi Branding Identity & Graphics Standards initiative. We
appreciated the time and effort you went through in developing the solicitation for quote and
answering our questions. In developing our proposal, we have followed your recommended
guidelines in presenting our background, qualifications, project approach and the required budget
specifications for the project.

We are submitting two sealed envelopes, one that contains the technical portion of our proposal
and one that details our projected fees for the initiative, The attached box contains our work
examples.

Ford & Earl Associates is committed to helping our local communities build their brand. We are
very proud of our local presence in the Detroit metro community and we have been working
directly with County Executives L. Brooks Patterson and Robert Ficano to promote our area to
attract new business opportunities. We would consider it an honor to help the City of Novi
develop a new brand presence that helps the city grow and prosper in the future. Novi has a great
heritage to draw upon in presenting the brand of the city.

Ford & Earl Associates also shares in a great heritage with regards to the Detroit metro area. Our
firm was founded by two names synonymous with the golden age of Detroit. Our firm takes get
pride in our history of design excellence and creativity. Walter Ford and Harley Earl put an
indelible mark on this area with their designs for marketing, communication and branding
programs.

Our goal with each of our clients is to develop a long term mutually beneficial relationship. We
would appreciate the opportunity to build that type of relationship with the City of Novi.

After your review, | would be happy to discuss any questions or observations you may have with
the altached proposal.

Best Regards,

Howard D. English Jr.
Manager, Account Development
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COMPANY PROFILE
City of Novi-Brand Identity & Graphic Standards RFP

FORD & EARL PROFILE

For over 60 years, Ford & Earl Associates has served our clients as an independent marketing,
branding, communication and design resource. With 40 professionals on stalf, our firm comprises
the disciplines necessary to impact the function and market position of our clients’ organizations.

We are able to develop an in-depth understanding of the factors which impact consumer choice in
our clients’ respective categories. Armed with this knowledge, we develop integrated marketing,
communication or design programs, which reinforce our clients' brands through marketing,
communication, corporate identity, architecture and interior design, proamotional materials, atl,
Web site, video, wayfinding, signage, exhibits and displays.

A cohesive and consistent approach to these markeling, communication or design elements
creales impressions for our clients that have lasting impact and achieve the greatest relurn-on-
investment. This approach helps our clients succeed through:

" Effective marketplace positioning
 |ncreased staff efficiency and productivity
®  Greater operational efficiencies

The organizational structure of our company encourages the different professional disciplines to
interrelate easily and well. This relationship guarantees the involvement of many perspectives and
creates a synergy benefiting the marketing, communication and design needs of our clients,

We help our clients make informed decisions about market planning. Our advice often results in
tangible savings in operating and capital costs, as well as productivity gains and improved
operational efficiencies.

Ford & Earl Associates' 17,000 sq. ft. office facility is located al 350 West Big Beaver Road in
Troy, Michigan. In addition, Ford & Earl Associates operates a 12,000 sq. it. high-bay fabrication
facility to accommodate our clients' marketing, communication, display, exhibit and signage
projects,

Ford & Earl Assaciates serve a diverse group of govarnmenlal, corporate, health care, financial and
hospitality clients operating in the United States and abroad. We are a privately held corporation
owned and managed by key slaff leaders who are active in our clienls’ services.

HISTORY

In 1964, the merger of W.B. Ford Design Associates (1945) and Harley Earl Associates (1948) crealed
one of the leading marketing, communication and design firms in the nation = Ford & Earl Associates.
Harley Earl Assaciates, founded by General Motor's styling chief, was recognized for product,
packaging, and exhibition design. Walter B. Ford I, founder of Walter B. Ford Design Associates, was
renowned for marketing communications, commercial interior design, graphics and exhibits. This
combined vision created the core of our multidisciplinary design approach to marketing communications
and brand management,

05107 Cily of Novi = Branchng Program  May 11, 2007 Page !



COMPANY PROFILE
City of Novi-Brand Identily & Graphic Standards RFP

PHILOSOPHY

Our mission is to measurably improve our client’s business — through application of marketing,
communication, and design skills and solutions ~ that inspire emolional response and audience
connection.

OUR CUSTOMER COMMITMENT
We are committed to;

= Understanding our clients' businesses and helping them meel their business objectives
" Providing quality marketing, communication and design solutions

" Providing services and products in a professional, effective and flexible manner

" Encouraging open, honest, two-way communications with our clients

®  Fostering relationships that are mutually rewarding

u  Creating project efficiencies through the use of advanced technology

" Maintaining an impeccable reputation that honors our heritage

CORPORATE IDENTIFICATION AND INSURANCE REQUIREMENTS

Ford & Earl Assaciates is a local corporation based in Troy, Michigan. We also understand and comply
with all insurance requirements listed in the RFP.

OUR PRINCIPAL OFFICERS

Tom Gross — Managing Principal

Nancy Lovaas — Principal, Operalions

John Bodag — Principal, Director of Design

Jerry Kline — Principal, Graphic Design & Marketing Communications
Michael Krebs — Principal, Director of Architecture

Barry Johnston — Interior Design

LEAD PROPOSAL CONTACTS

Howard English is the lead contact for the proposal. Listed below is Howard's contact information;

Howard English
Manager, Account Development

Ford & Earl Associates, Inc.
350 West Big Beaver
Troy, Michigan 48084

Office Phone: 248-740-1742
Cell Phone: 248-561-0744
Email Address: henglish@fordearl.com

Jerry Kline, Principal of Graphic Design & Marketing Communications, will be signing the Ford & Earl
Associales’ proposal submission.
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COMPANY PROFILE
City of Novi-Brand Identity & Graphic Standards RFP

LIST OF AVAILABLE SERVICES

Marketing, Advertising, Communication and Identity
" ntegrated markeling design and development
®  Brand program development and packaging
" |dentity and graphic standards
#  Graphic communication and packaging
" Video production
" Meeting planning, shows and special events
" Program management and editorial services
#  Web services, including design, production and hosting
" Web-based training design and development
" Media Placement

Environmental Graphics
" Environmental branding
= Wayfinding
" Sign programs

Custom Fabrication
= Intelligent information stations and kiosks
® Sign programs
" Donor recognition
= Displays and exhibits
" Prototypes and models
®  Architect and design ‘one-off' and limited editions

Interior Architecture
" Program developmentl
" Facilities strategy and planning
" Tenan! planning
" Design
" Corporale workplace
" Hospitality
" Retail
#  Health care
u  Specialty building additions
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EXPERIENCE
" Gity of Novi-Brand Identity & Graphic Standards RFP

EXPERIENCE WITH BRAND DEVELOPMENT AND IDENTITY SYSTEMS

Creating a meaningful brand is what we do for our clients. We help our clients build an innovative
strategy that will result in long-term brand value and return on investment. We focus on how to
creale value and excitement in today's cluttered, saturated, and price-driven marketplace.

Creating a meaningful brand matters to every public enterprise, whether you are offering goods
and services, communicating corporate values, or presenting a site for a new corporate
headquarters.

Ford & Earl Associates has developed hundreds of marketing campaigns, brandmarks, campaign
logos, brand experience activities, marketing materials, business development campaigns,
marketing model programs and product launches for our clients.

We are currently working with the following local organizations as part of an ongoing marketing
and brand management effort. Specific communication tools and program results are listed below.

Oakland County
Pontiac, Michigan

B Qakland County Marketing Model Program

= Qakland County Drain Commissioner's Annual Reporl

B Qakland County Business Development Kiosk

" Dakland County Magazine

= Tri-County Super Bowl XL Magazine in Crain’s Detroit Business
& Qakland County Emerging Sectors Launch

" Qakland County Business Development Video

" Emerging Sectors Banner Designs for the Oakland County
“State of the County” Meeting

Results Obtained — Oakland County

Ford & Earl Associales is the agency of record working with L. Brooks Patterson on the Oakland County
Emerging Sectars campaign and the Oakland Counly magazine. The campaign started over three years
ago with an aggressive target of attracting the top 100 companias in the top 10 emerging sectors lo
expand or relocale operations to Oakland County.

In less than three years, the Emerging Sectors business initiative has produced new investment in the
county of $312 million, created mare than 5,068 news jobs, retained more than 2,238 jobs, established
49 new companies and produced property lax revenues of over §7.7 million. Ford & Earl has an ongoing
relationship with Oakland County to continue 1o build the success of this campaign in the coming years.

The Emerging Sectors campaign and the Oakland Gounty magazine have been produced within budget
for all three years of development.

Macomb County
Mount Clemens, Michigan

®  Macomb County Business Development Kiosk and Graphic
" Tri-County Super Bowl XL Magazine in Crain's Detroit Business
" Targeled Industries Branding and Campaign Development
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EXPERIENCE
City of Novi-Brand Identity & Graphic Standards RFP

Wayne County
Detroit, Michigan

" Wayne County Business Development Kiosk and Graphics

= Tii-County Super Bowl XL Magazine in Crain's Delroit Business
B 2006 & 2007 Wayne Gounty “State of the County” Meeting

= Wayne County Magazine

Results Obtained — Wayne, Genesee, Oakland & Macomb Counties

For the first time in local history, Ford & Earl Associates united the marketing and branding efforts of
Wayne, Genesee, Oakland and Macomb Counties for a joint economic development effort that targeted
parficipants coming to Super Bowl XL and regular travelers visiting Detroil Metro Airport and Flint Bishop
Airport.

Ford & Earl designed and developed a multi-county campaign that was featured in Crain’s Detroit
Business Super Bowl XL issue and the creative campaign that is currently running on individual
interactive kiosks at Detroit Metro and Flint Bishop Airport. All four counties have seen good responses
from the two facets of the campaign and Ford & Earl is in the process of developing new
communications tools for all the counties.

The Super Bowl XL and the Airport kiosk branding campaign have been produced within budget for
Wayne, Oakland, Macomb and Genesee Counties over the last lwo years.

Holcim (US) Inc.
Dundee, Michigan

m  Corporate Branding Consultation

®  Design Corporate brochure

m  Davelop print formats for all plant brochures

m  Develop design system for corporate promotional posters
"  Design corporale system for packaging

u  Presidential awards graphics

" Packaging |ID manual

®  Consultation and graphic design for global partner

Results Obtained

Designing a cohesive, unified branded graphic format for Holcim's print and marketing materials resulted
in substantial cost savings in creative time and printing costs. Ford & Earl effectively designed and
developed a color-coded system and consistent graphics for all product packaging both in the US and
Canada that resulted in the following: "Increased product awareness, increased market share, print
production savings, cost savings in creative time and less graphic error.”

Ford & Earl has worked within the project by project and yearly budget guidelines for all Holcim (US) Inc.
projecls since 1958.
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EXPERIENCE
City of Novi-Brand Identity & Graphic Standards RFP

Examples of Ford & Earl Associates Work

Ford & Earl Associales has enclosed (13) thirteen examples of specific work performed for our clients in
the brand development, brand identity and graphic standards area. We have purposely included a
diverse mix of examples designed in all shapes, sizes and page counts.

They include the following:

Delphi Corporate Standards Manual

Oakwood Healthcare System Corporate Identity Standards Manual

St. Johns Health System Identity Program

Audi Corporate Identity for Volkswagen and Audi Dealerships

Texaco Ovonic Baltery Systems Logo Usage and Styleguide

Holnam Ildentification Standards

Oakland County Emerging Seclors Logo Usage Guidelines

Oakland County Business Development Folder

Oakland County Venture Capital Business Case

10. Oakland County Financial Services Business Case

11. Oakland County Emerging Sectors Business Development Brochure-Blue Outline
12, Qakland County Emerging Sectors Public Information Brochure-Green Outline
13. Qakland County eFOCUS Newsletter Mailer-(2) lwo versions

CONOO AN~

Additional Brand Identity and Graphic Standards Client Information Sheets

We have attached in the appendix, client information sheets for specific project experience relevant to
brand development, brand identity and graphic standards programs.

Additional Ford & Earl Experience with Municipal, County and Governmental Clients

Pontiac Downtown Authority
Pontiac, Michigan

n City Brand Identity, Graphics and Streetscape

City of Detroit
Detroit, Michigan
u Feasibility Study for Potential Move of Gity Offices to Former GM Building

City of Novi
Novi, Michigan
«  Ad Development for the Community Relations Department

City of Madison Heights
Madison Heights, Michigan
«  Ad Development for the Community Relations Department and DDA

Federal Reserve Bank of Chicago — Chicago
Chicago, lllinois
" Interior Standards Design Development and Programming

Federal Reserve Bank of Chicago — Detroit
Detroit, Michigan Branch

. Interior Programming and Feasibility Studies
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EXPERIENCE
" City of Novi-Brand Identity & Graphic Standards RFP

Federal Reserve Bank of Richmond — Baltimore
Baltimore, Maryland Branch

» Facilities and Interior Programming
n Full Interior Design Services

. Architectural Graphics

. Signage Fabrication

Federal Reserve Bank of Richmond — Charlotte
Charlotte, North Carolina Branch

L Facilities and Interior Programming
- Full Interior Design Services

. Architectural Graphics

" Signage Fabrication

Federal Reserve Bank of Richmond — Richmond
Corporate Headquarlers
Richmond, Virginia

" Full Interior Design Services
L Architectural Graphics
" Signage Fabrication

Michigan Court of Appeals
Detroit, Michigan
L] Interior Architectural Design
n Signage Program Design and Fabrication

Minneapolis Federal Courthouse
Minneapolis, Minnesota
. Signage Fabrication, Interior and Exierior

United States Army TASCOM
Warren, Michigan
. Marketing Materials for Launch of Stryker

United States Food & Drug Administration-Detroit Office
Al Stroh River Place
Detroit, Michigan

. Interior Design Services
o Contract Administration
L Construction Documentation

United States State Department Building
Washington, DC

" Space Planning
¥ Interior Design Services
. Building Graphics

Washtenaw County Government Building
Ann Arbor, Michigan

" Programming and Space Planning for Move of County Offices

0s/07 City of Nowi = Branding Progeam  May 11, 2007 Page 4



EXPERIENCE
City of Novi-Brand Identity & Graphic Standards RFP

CLIENT REFERENCES

Steve Huber, Marketing & Communications Supervisor
Oakland County Community & Economic Development
1200 North Telegraph

Pontiac, Michigan 48341

248-858-1848

hubers @ co.oakland.mi.us

Dates of Service-Continuous from July, 2004

Joan Daniels, Purchasing Supervisor
Oakland County Purchasing

1200 North Telegraph

Pontiac, Michigan 48341

248-858-0511

danielsj@co.oakland.mi.us

Dates of Service-Continuous from July, 2004

Steve Cassin, Executive Director

Macomb County Planning & Economic Development
Macomb County Administration Building

1 South Main

Mt. Clemens, Michigan 48043

586-469-5285

stephen.cassin @ macombeountymi.gov

Dates of Service-Conlinuous from March 2005

Sharon Banks, Director of Communications
Wayne County, Office of the County Executive
Wayne Gounty Building

600 Randolph

Detroit, Michigan 48226

313-224-0760

shanks2 @co.wayne.mi.us

Dates of Service-Continuous from March 2005

Tina Spencer, Communications Associale
Wayne County, Office of the County Executive
Wayne County Building

600 Randolph

Detroit, Michigan 48226

313-967-6727

tspencer@co.wayne.mi.us

Dates of Service-Continuous from March 2005

Dave Tyler, Assistant to the Director

Wayne County Department of Jobs & Economic Development
Wayne County Building

600 Randolph

Detroit, Michigan 48226

313-224-0752

diyler@co,wayne.mi.us

Dates of Service-Continuous from March 2005

05/07 City o Now = Branding Program  May 11, 2007 Page 5



EXPERIENCE

Barry Thornbury, Manager, Promolion, Training & Marketing

Holcim

6211 Ann Arbor Road,

Dundee, Ml 48131

734-529-4167

barry.thornbury @ holeim.com

Dates of Service-Continuous from August 1958

Linda McCormick, Promotions Manager
Holcim

6211 Ann Arbor Road

Dundee, MI 48131

734-529-4307

linda.mccaormick @ holcim.com

Dates of Service-Continuous from August 1958

Barb Hogan, Deputy Direclor

Wayne County Airport Authority

Public Affairs & Environment

L.C. Smith Terminal

Detroil, Michigan 48232

734-942-3773

barbara.hogan@wcaa.us

Dates of Service-Continuous from November 2005

0s5/07
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Brand

Identity and Graphic Standards Proposal Response

Bid Due-May 11, 2007 by 3:00 PM

Examples of Ford & Earl Associates Work

Ford & Earl has enclosed (13) thirteen examples of specific work performed for our
clients in the brand development, brand identity and graphic standards arca. We have
purposely included a diverse mix of examples designed in all shapes, sizes and page

COUnNts.

Enclosed are the following samples:

Delphi Corporate Standards Manual

Ouakwood Healthcare System Corporate Identity Standards Manual
St. Johns Health System Identity Program

Audi Corporate Identity Tor Volkswagen and Audi Dealership
Texaco Ovonic Battery Systems Logo Usage and Styleguide
Holnam Identification Standards

Oakland County Emerging Sectors Logo Usage Guidelines
Oakland County Business Development Folder

Oakland County Venture Capital Business Case

Oakland County Financial Services Business Case

. Oakland County Emerging Sectors Business Development Brochure-Blue Outline
. Ouakland County Emerging Sectors Public Information Brochure-Green Outline
. Oakland County eFOCUS Newsletter Mai

er-(2) two versions



TEAM QUALIFICATIONS
Cily of Novi-Brand Identity & Graphic Standards RFP

QUALIFICATION SUMMARIES FOR THE CITY OF NOVI BRAND DEVELOPMENT TEAM

Ford & Earl Associates is proud to offer the following members as parl of the Novi brand development
team. We have selected our team members based on creativity, municipal cost control experience,
market expertise, disciplines and customer focus, All of the following team members will be
dedicated to achieving the (45) forty-five day project completion time frame outlined in the RFP
for developing the brand and vision statement and the (30) thirty day timeline completion goal for
the graphic standards template.

Based on the areas outlined in the RFP, Ford & Earl Associates cannot think of a finer team to help the
City of Novi design and develop a new brand strategy to increase awareness of the City of Novi and
drive additional business activily in the city. The Ford & Earl Associates team collectively has over 100
years of experience in the industry and the local marketplace.

Howard English
Project Director

Howard will serve as the main client contact for this project. He will provide vital client feedback and
information to the Ford & Earl Associates’ brand development team. He will also supervise all aspects of
the brand development process including adherence to budget and established project timelines.

Howard offers 28 years of branding, communications, marketing and project management experience as
a Senior Account Executive, Executive Producer, Producer and Account Supervisor. Howard has
daveloped and managed marketing, communications and branding programs for all of the domestic
automotive manufacturers and four counties in the southeast Michigan area. He has supervised major
brand launches, new product introductions, international incentive pregrams, strategic gualily initiatives
and hundreds of marketing, branding and communication programs for Fortune 500 clients.

Howard is the project director in charge of the Emerging Sectors campaign and the Oakland County
magazine for L. Brooks Patterson and the Oakland County Office of Planning and Economic
Development. On a regular basis, Howard works with the community relations and economic
development offices of all 61 cities, villages and townships in Oakland County as part of the Oakland
County magazine initiative.

Howard was directly responsible for creating the united multi-county brand and econamic development
elfort for Super Bowl XL at the airports between Wayne, Oakland, Genesee and Macomb Counties.
Howard also developed and supervised the media campaign for the initiative thal featured a 24-page
multi-county insert in Crain's Super Bowl XL edition.

Howard also just finished creating and producing the Wayne County State of the County meeting with
Mr. Ficano on February 21, 2007. This is the second year in a row that Howard has produced the
Wayne County State of the County meeting.

Jerry H. Kline
Principal, Graphic Design and Visual Communications

Jerry joined Ford & Earl Associales in 1960, was appointed Director of Graphic Design in 1972, and
promoted to Vice President of Visual Communications in 1980. He has lectured to and critiqued
special projects for graphic design students at the University of Michigan, as well as speaking a
seminars on hospital signage and graphics.
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TEAM QUALIFICATIONS
" Gily of Novi-Brand Identily & Graphic Standards RFP

Jerry has recenlly directed the development of streetscape branding and waylinding signage for the
City of Pontiac and Jerry was also involved in the Oakland County brand development process for
the Emerging Sectors campaign.

Jerry has created iconic brand graphics for Ford's Philco and Motoreraft packaging, Bank One,
Hudson's, AAA and Stroh River Place; and refined brandmarks for Denny's and Delphi. He has
crealed graphics for RCA, and brand programs at The First National Bank ol Chicago, Stroh River
Place, the First National Building and Penabscot Building. In total, Jerry has developed and
supervised over one hundred different brand identity and graphic standards programs for Ford &
Earl clients.

Jerry's creative talent and commitment to quality have earned him the admiration and respect ol his
clients and associates, Jerry oversees all corporate identily and marketing programs, packaging,
wayfinding and signage, print, exhibit and architectural graphics. He originates crealive concepts,
coordinates projects, directs client reviews, supervises budgets and goes out of his way lo ensure
customer satisfaction,

Jerry received his Bachelor of Fine Arts degree in Industrial Design from Wayne State University.
Jerry began his career as a free-lance graphic designer and production illustrator for General Motors
Company.

Mark Leibold
Lead Graphic Designer

With 18 years of experience, Mark has the ability to effectively lead, manage, and motivate creative
teams with a collaborative management style. Mark's range of design expertise includes print
communications, identity systems, packaging, display design, environmental graphic design and media
development.

Mark brings a meticulous approach to each project, applying cognitive, analytical and intuitive design
sensibilities o every aspect of each design challenge. This approach brings to the project a functional
and visually pleasing integrated design.

Mark has been the lead designer for most of the new Oakland County Emerging Sectors creative
produced for L. Brooks Patterson over the lasl three years. Mark was also lhe chief designer for the
multi-county media presentation utilized by Wayne, Oakland, Genesee and Macomb Counties during
Super Bowl XL. Mark is also the lead graphic designer for the Oakland County magazine. As part of the
project, Mark works directly with many of the 61 cities, villages and townships in Oakland County and
personally designed the new full page ad for the City of Novi in the 2007 Oakland County magazine.

Mark believes a "Good design transcends the client’s criteria and builds an engaging visual metaphor
that invites the audience to participate in the experience. The essence of every design challenge is to
create an experience that encapsulates the client’s organization and demands the attention of its
audience.”
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Ford & Earl Associates Project Management

Ford & Earl Associates is a leading provider of project management services for our clients and has
established a proven track record for effectively implementing project management control systems and
building a solid foundation for the successful management of a project. Our technical and project
management experts are uniquely suited and dedicated to the success of our customers and to the
qualily of the solulions they provide.

Because of the many industries we support, Ford & Eail's comprehensive projecl management
capabilities include exlensive expertise defining project management system specifications, developing
processes, developing and managing complex schedules, budget planning and forecasting, and
implementing management reporting systems.

Ford & Earl professionals routinely partner with our clients to provide the following services:

¢ Requirements Definition and Analysis

e Project Management System Design

e Process Development

s PM Tools Evaluation and Implementation

» Baseline Schedule Development & Resource Allocation
e Financial Planning and Forecasting

= Report Design and Development

s Web-based Reporting & Management Syslems

How We Do It

Ford & Earl Associates uses an 1SO based systematic approach and methodology backed by years of
experience to work closely with your city's management team to create processes and plans specific to
your project that are clear, and most importantly executable. Our experts are proficient in all the major
project software applications commonly used with project management.

Ford & Earl offers a single point of accountability for the successful design, development and completion
of your project. Our approach is to understand, plan and implement each project based on the needs
identified by our clients. We provide professional, value-added, personalized axperlise for all sizes of
projects. Our involvement ensures the quality, timeliness and cost effectiveness of any project. We
assume responsibility for delivering your projects to a successful completion.
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PROJECT APPROACH

Background

Ford & Earl Associates is very pleased to provide our proposed services specific to the City of Novi
branding initiatives detailed in the request for quote. Based on your stated project scope, Ford & Earl
Associates is recommending the following elements that will help the City of Novi build their brand
presence in the marketplace over the next decade,

Our recommended elements include:

s The facilitation of a visioning session with pre-selected community stakeholders that will
determine a City of Novi vision statement. The session will involve the analysis and
identification of brand attributes, associations and the City of Novi brand image with the
selected group

»  Brand strategy recommendations that include the development of a new city or economic
development logo

»  Development of brand strategy including a new or revised city brand statement

»  Graphic style guide and brand identity standards

s« Communication lools

« A choice of applicable City of Novi communication tools and templates

An effective branding initiative for the Cily of Novi will evolve from strategic information gathering and a
decision-making process thal engages area stakeholders — business owners, citizens, and appropriate
city officials. The following proposed specifications were developed to provide a framework for the
branding initiative.

Visioning Session

Ford & Earl would facilitate a small group meeting of ten (10) involved community stakeholders, The
City of Novi would be responsible for the selecting the appropriate stakeholders.

This proposed half-day working session would seek input about Novi's strengths, weaknesses and
proposed future direction. The selected participants should include key property and business owners,
municipal officials and residents. They should be visionary thinkers with a clear understanding of the
City of Novi's current status and the ability to visualize future goals.

Outcomes from the Session

Participants should walk away from the session with a strong vision statement — an "elevator pitch’ that
describes the stakeholders' main goals and future vision for the city. Ideally, the vision statement will be
relatively short, a high-level declaration describing who the city is, what values it embraces and where it
fits in the marketplace.

The vision statement should represent the enduring soul of the city, and is both a rallying point for city
employees as well as a clear statement of intent for citizens, local businesses and the market as a
whole. Ford & Earl will record all input from the session for summarization and presentation to the city
council.

As mentioned above, stakeholder involvement is crilical to a community's long-term commitment to a
brand development initiative. Active participation in the visioning process makes the plan achievable by
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creating ownership among stakeholders. It helps them understand the reasons behind the vision's goals
and objectives, making its successful implemeantation more likely.

Brand Strategies, Including Logo Development and Brand Statement

We are recommending that a new city logo or economic development logo be developed thal projects
the image of Novi into the 21st century. We envision a logo that will give the City of Novi a unique,
identifiable, innovative, fresh and eye catching look and feel. A look and feel that will cut through the
clutter and clearly identify the City of Novi as a serious contender for economic development
opportunities and projects a positive image to citizens and visitors to the city.

The design of the logo will be developed after a series of meetings with City of Novi stakeholders, so we
can truly envision the new logo based on their vision for the cily. The new logo must mirror the future
vision for the city, so we will have brand continuity in the future.

Once we have created a new logo that supports and visualizes the Novi brand experience, we will
develop other visual strategies that will clearly present the brand and further define brand positioning,
brand definition, brand character, brand promise and brand support.

This on-going design process will lead to the development of a new brand statement or catch phrase or
the refinement of the existing brand statement, “where quality of life is the way of life.” All of these
processes will help to further define the brand in the minds of potential businesses looking to expand into
the city or citizens looking to move into the community.

Style Guide and Identity Standards

The next natural step, after the logo and the brand strategies have been defined is to build a system for
identity standards. We feel strongly that the power of a brand evolves and is truly strengthened by its
clear and consisten! usage across all settings. This is the fundamental reason for identity slandards.
The purpose of an identity program is to achieve uniformity in the visual aspects of the Novi brand.

These identity standard guidelines would provide a professional, consistent and unified impression of the
City of Novi's brand. The guidelines would be the cornerstone for the design of business cards,
stationery, advertising, promotional materials, business forms, signage, vehicle identilication and other
forms of visual communication presented by the city. The proposed PDF style guide would include the
following areas:

Intro _ _Application examples ]
Communicalions Team ) Department colors

Exclusion zone Department color usage

Minimum logo height Department application examples

Logo, Tagline & file format usage Typography

Logo colors . Programs preferred and why

Logo usage on background

Logo saved in several formals (see format chart below)

[ Logo Color - o File Formats |
Black — | EPS.JPG & TIF
OMYK - “EPS & TIF ) 5
RGB JPG
GRAY N — EPS, JPG & TIF B
PMS 1 EPs _ B
Reverse | EPS & WMF
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Once all these idenlity standards are in place, the City of Novi will see a marked improvement in their
brand presence in the marketplace and the consistency of their communications to potential new
businesses and the general population of the city. The Style Guide and Identity Standards templale will
be completed within 30 days of council's approval of the brand identity.

Communication Tools

As detailed in the RFP and announced at the April 16 city council meeting, the Cily of Novi has a new
economic development manager. For Ara Topouzian to be successful in his new position he will need
the right strategy and a full portfolio of branded business development tools to altracl new companies to
locate or expand in the city. He will also need business tools that reinforce the features and benefits of
the city to retain current businesses that now call the City of Novi home,

As we know from our economic development experience with Oakland, Wayne and Macomb counties,
there needs to be an independent strategy for new business development and retention. In this day and
age, retaining your current companies can be as challenging as attracting new businesses to the city.

For example, just look at the competition for Cobasys that has been in the news lately. Cobasys is being
courted by economic development arganizations from all over the United States and especially the
stales of Ohio and Kentucky. Oakland County and the MEDC have partnered to develop a special
taskforce to keep Cobasys from moving their corporate and technical centers to Ohio or Kentucky. This
type of competition will only gel more severe in the future as our local economies move from larger
manufacturing basad companies to smaller knowledge based companies.

To support Ara and his economic development and retention activities, we have added an economic
development template to our proposed communication templates. This template will give the City of Novi
the opportunity to build attraction and retention brochures that will showcase the brand and the benefits
of the city to new and existing businesses.

As part of our attached work samples, we have provided three examples of economic development
design templates that we have created for Oakland County. The first template was established for
presenting the 12 sectors profiles (Venture Capilal & Financial Services are shown as examples in the
folder), the next template features a die-cut economic development brochure and the final template was
designed for the new e-FOCUS newsletter that was just recently launched. The altached business
development folder with the lenticular front cover was also specifically designed to house the multiple
sectors profiles.

Additional Communication Elements and Recommended Templates

Ford & Earl Associales has reviewed the city's marketing folder and Web site. That review has
determined that there are multiple formats being used throughout the organization. The following
template matrix will give the Gily of Novi the opportunity to pick and choose the most important
communication toals and templates that may fit in your projected budget for the initiative.

In the separate sealed pricing porlion of our proposal, we have priced each template separately, so you

can set priorities as to which ones have the greatest value to you and should be included in the initial
version of the style guide.
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Template Matrix

Newsletlers

Mailer Cards

Double sided sheet's

State of the City Address

8.5" 2 65.5" 8 page

8 page Brochure
Announcements
Informational

Parks & Rec

Business Development

Weh Site

0s/07

ltem

City of Novi-Brand Identity & Graphic Standards RFP

I 1/0 Template format

Update Moy

[ M= Pubilisher

baster Plan for Land Use

S Publisher

Mevis in a Blul Shell

Connection

|
| M Fublisher
) 1 Publisher

Fublic teeting

| s Fublisher

Fublic Update Motice

| = Fubilisher

Eusiness Info Meeting

—| ==

| IS Fublisher

|City of Mow Welcomes

RS Ward

Invite ) T [ ME Publisher
Transcupt T | M Pubilisher
[Project Updates [ MS Publisher
Mailer insen I WS Pulblisher
| alendar | [ o]
[Land Use tap | [0 ]

[Stewardship

M= Publisher

[Flyers and Cards

Flyers - Color coded build 2

ME Fublisher

[Branded Cover Design

Retention & Alaction Brochure |

)

[Upidate with new Brand Loak

G = Guidelines an where to place loga & tagline and a general gid to follow

T= Template created i either ME Publisher o ME Weand

| = Inside printed
= Catside printing
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Summary

Al a time when more pressure than ever is being placed on municipal organizations 1o justify every dollar
they spend, having a well-defined and comprehensive branding and identity standards process is a
must. It provides a rational framework for the city's communications aclivities, and generally forces
accountability and efficiency across the organizalion.

With a solid understanding of each component in the process, Novi cily depariments will make more
intelligent decisions, achieve their communication goals more consistently, and deliver truly measurable
value to the city and its residents.

Ford & Earl Associates is ready, willing and able to partner with the City of Novi to create a dynamic new
brand for the city within the proposed project timeline. We will draw upon our 60 year history of building
brands for our clients to make this happen. We have selected our brand development team based on
their local knowledge, experience working with local municipalities and their decades of experience in
brand development and brand managament,
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FORD & EARL ASSOCIATES — BRAND IDENTITY & GRAPHIC STANDARDS BUDGET SUMMARY

Based on the elements detailed in the Project Approach section of the proposal, the following not to
exceed unit costs are projected for the branding initiative:

s Visioning Session Prep, Facilitation and Summary-52,430.00

o  Brand Strategies, Including Logo Development and the Development of a New Brand
Statement-55,700.00

«  Style Guide and Identity Standards-54,400.00.

s« Communication Elements and Recommended Templates-§12,320.00 if all templates are
selected.

The following template matrix will give the City of Novi the opportunity to pick and choose the most
important communication tools and lemplates thal may fit within your projected budget for the initiative.

Item G/ 1 1/0 Template format Priority  Total hrs total cost

Newsletters  |Update Mo T [0 ME Publisher El $4S0. 00

tazter Plan for Land Llze T | 1] MS Pubhsher 3 990 .00

Mevrs in 3 Mut Shell =i [ M5 Publisher = 9 949000

Connaction B Ti 8] ME Publizher = 7 $470.00

Mailer Cards  [Publc Meeting 1 I | MS Fublisher 2 $220.00

Fublic Updale Natice 1 | 1S Publicher 2 $220.00

Busmess Info Mesting T i IS Fublizher 2 $220.00

Double sided sheets [ty of Now Welcomes [T T 1] WMSwad | 7| %2000
State of the City Address Ewt_s- 3 T | ME F"l..l_!.ll_ilg_lu-_':[- L $350.00
Transcrpt T | WS Pubilizher 3 $330.00

0.5" 255" 8 page  |Projgct Updales T 11 WS Publizher R EERL
Mailer insert T | WS Publisher — 2 $220 00
[Calendar [ [ o] ] [ 7 T s2z000|
[Land Use Liap [ To] - | | 2 | s22000]

8 page Brochure  [Stevadshp - [ 7 T 0T M Fublizsher | I I
Announcements  [Flyois and Cards [ [ 1] — 1 | & [ sseooo]
Informational [Flyers - Color coded buld 2 [ 1 [ 1 [ mE Fublisher | | 7 | &7
Parks & Rec [Branded Cover Dazign [ 5 [ o] B | [ 5 | s3E00)
Business Development [Fetention & Attraction Brachure T '-Z;_ | 1 _l_ | . | ] 9 "$990 00
Weh Site  [Update with new Brand Lok [ T I B T S

Graml totals 112 $12,320.00

05/07

G = Guideline: onwhere to place loge & taghne and 3 general god o folloy
= Terplatz created moether M3 Publisher or M5 Ward

1= Inside prnted
= Cutside punting
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Unit Cost Budget Summary-Including All Recommended Communication Templates

| Visioning Session Prep, Facilitation and Summary $ 2,430.00

| Brand Strategies, Including Logo Development and Brand Statement $ 5,700.00* |
Style Guide and Identity Standards - $ 4,400.00
Communication Templates, if all are selected | 5§12 ,320.00
Not To Exceed Grand Total ~§ 24,850.00

“If our brand research shows that we don't need to change the current City of Novi brand statement
“where quality of life is the way of life,” the City of Novi can deduct $1,080,00 from the $5,700.00
Brand Strategies unit cost sub-total mentioned above. That reduction would give the initiative a
revised not to exceed grand total of $23,770.00.
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Brand Identity and Graphic Standards Proposal Response
Bid Due-May 11, 2007 by 3:00 PM

Examples of Ford & Earl Associates Work

Ford & Earl has enclosed (13) thirteen examples of specific work performed for our

clients in the brand development, brand identity and graphic standards arca. We have
purposely included a diverse mix of examples designed in all shapes, sizes and page

counts.

Enclosed are the following samples:
Delphi Corporate Standards Manual

Oakwood Healthcare System Corporate Identity Standards Manual

St. Johns Health System Identity Program

4. Audi Corporate Identity for Volkswagen and Audi Dealership

5. Texaco Ovonic Battery Systems Logo Usage and Styleguide

6. Holnam Identification Standards

7. Oakland County Emerging Sectors Logo Usage Guidelines

8. Oakland County Business Development Folder

9. Oakland County Venture Capital Business Case

10. Oakland County Financial Services Business Case

I'1. Oakland County Emerging Sectors Business Development Brochure-Blue Outline
12, Oakland County Emerging Sectors Public Information Brochure-Green Outline
13. Oakland County eFOCUS Newsletter Mailer-(2) two versions

T I —



FORD E £ P

WHERE PEOVLE & TECHNOLOOY FROSFER

ull
(G Oakland Count
« Michigan 4

.Ill WHENE PEOFLE & TEGHNOLOGY PROSPER
(’“ Oakland County
A Wichigan

Arts & Culture

Il WHERE PEOPLE & TECHNOLOGY FROSPER
Oakland Count
@ Michigan ¥

Business Developmant

.]Il YWHENE PEOPLE B TECHNOLDGY PROIIER
ey Oakland Count
C' Michigan 4

Business Rouncltable

WHERE PEQPLE & TECHNOLOGY PROSPER

sl
- Oakland Count
C Michigan 4

Coumy oF Oc:klcmcl Emerging Sectors

Brand and Identity Program
Brondmarks

I WHERE PEOPLE & TECHNOLOGY IFIOSPER
C > Oakland Count
C Michigan /

Emerging Sectors’

WIERE PEOPLE B TECHNOLOGY PROSIER

C Oakland County
Michigan

Environmental Resouirces

llll WHERE PEOPLE & TECHNOLOGY PROSPER

- Oakland Count
C' Michigan ¥

One Stop Shop

WHERE PEOPLE & TECHNOLOGY PHOSPER

il
(‘ : Oakland County
Michigan

Planning & Economic Development Services

WHIRE PEOPLE & TECHNOLOGY PROSPER

wll
i Oakland Count
C Michigan 4

Commumty& Home Improvement Warleforce Development

® Communication Strategias ond Brandmarks

1’ OpE
Fard & Earl Associates woarked with Ot :ll ancd County's Planning and
Economic Dayals apment TO.,)H i build a car npEaign o prom =
advantages of Cakland County 1o _‘np 10 growth sectors idantifizd
as Emerging Seclors * The campaign would ie job losses in
raditional business seciors, Oakland County ni 1 business
development toals with o frash look 1o be distinclive among athar city,

Fard & Eorl Assaciales, Ine county, state and country promational programs. The creation of

i j | g ‘_‘ I brandmarks and a catch phrase ware central to the campoign

748 524 3772

vovew lardandearldesign.com



Couniy of Oakland - Emerging Sectors

Ponliac, Michigan

oD A EARL Brand and ldentity Program
Brandmarks and Logo Usage Guidelines

Oakiand County
C Mictugan d
P Galiland Gounly Michigan
Wuidgas Logo Usage Guidelinen -
(: Oak cmd L:bunty Y
calgan - o

'.'- A Cilltuire

SRl BEEIILTITaRTS

COak!and Couint
(_ Michrgﬂn il

i

fill
c--w_' Gnk.’:rmf l‘uunl
f..-_ Mlt llgﬂn Y

L1t ny

e Lnane

|Ill
-C"l aa;:;;aaeamae ’
C chigan ¥

g T (R

ratad

0 Piarsitse 0 = rrmeee s

.“I FIBE FESHLE A TRIRATLTSS FRSHILL

Dakfand Count
< Wichgan

Commy |[.‘ Hamwe: Ispreearoient

sekiiraiidg
cinges withy Luoge

tarad

Ak, —
I||| I R e
c Oakfand Caunty Lives Wath Play i
Mic ugsan . R
Emormging tor o i i

& -

-“l AaTE TR L T AR it L
T Jand Count
oc}ck? ancou y Emnrging Soetors . Golai Paletto

',|u Shap

ll wetdk LA b EEERESAT PRIRAN
Co Qakland Count
Cl MJC higan 4

inting & Ecansmic Dove'opmant Sorvio

Arr AR R T EenE A AT

Q bak/cmd County

nly

~Mic Ugan
Yogkforsir Deenlegrmimt
i .

Aflal Black - 15 paint ypa V¥
nhl:crlul'ghllhlmﬂ!pqlg

— ’ . GHIJK LN

Scope m Communicalion Strategiss, Brandmarks and umuﬂwaufm""
Usage Guidelines

Ford & Earl Associates worked with Ookland County's Planning and
Economic Davelopment Team io build o campaign to promole the
advantages of Oaklond Caunty ta the top 10 growth seclors identified
as “Ermerging Seclors.” QOakland County nzeded business developmenl
!nols with a fresh look to be distinctive among other city, counly, slate
and country prometional pregrams. The creation of brandmarks and a
calch phrase ware cenlral fo the campaign, aleng with logo usage

quidelines.

248.524 3222
wwew fordand parldesign.com

4073 Of



Counties of Macomb, Oakland and Wayne

FriEn ntice and el liiga

| Tri-County Marketing Program

s pum =i =

i Hnme

the FI'TIS

" e %
Trustid hy ru; ALI. HARE)

Medio Planning

K el Nacie 1 -
iosk Dasign ana Fabrice

ope B (_om

-

man

$I005 \'\ Macamly County,

i in the 5b

Foed ;"'.

pmenl -E.‘TL‘ ot

s (he 1

wevewe Sordandearldesign com



C uumy of Oakland - Emerging Seclors
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Counly of Oakland - 2007 Magazine
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County of Oakland - 2006 Magazine

Pantine. Michigan
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County of Oakland - Economic Oullook Conference
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Pontiac Growth Group

Pontiac, Michigan

Pontiac Streetscape
Comprehensive Streetscape Signage Program

Brantimard ConceEts

Project Type

Scope

Project Completion

Ford & Earl As
350 W Big
Troy, Michigan 48

248.524,3222

wwwLlordandearldesign.com
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Delphi Corporation (formerly Delphi Automotive Systems)
Tray, Michigan

FORD @4 EARL Brand and Identity Program
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Troy, Michigan 4B0B4
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St. John Health System

Datroll, Michigan

Branc and ldentity Program

Idantity Stardards Manual

Anpaointment Confirmation and Visitors Guida

Capabliies Brochura

® Brandmark, ldentity Pragram, ldentity Standards Manual,
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Wab Site and Marketing Collateral
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Oakwood Healthcare System

Daarborn, Michigan

R A EAR Brand and Identity Program
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Volkswagen/Audi of America
Auburn Hills, Michigan

FORD &1 EARL Brand and ldentity Program
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FORD A EAHR

Cemant Packaging

Scope m Corporala ldentity Frogram, Grap!

Fard & Eart A
350 W,
Troy. b

248,524,3222
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Holcim (US) Inc.

Duncles, Michigan

Brand and Identily Program
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Packaging Standarcs Manual

hic Standards and Guidalinas, Marketing Collateral and Packaging

As part of a global branding program, Ford & Earl Associates was relained
by Holcim (US) Inc., (formerty Halnarm Inc. and Dundae Cement Co.) 10
provide design consultation and graphic communicalion sarnvices.

Page 1 of 2



Holcim (US) Inc.

Dundae, Michinan

FORD 4 E4 Brand and ldentity Program

s

Haleim Cament Linaup

Ford & Ean Associatas. Inc
a50 W. Big Beaver Road

Tray, Michigan 8084

24R.524 3222

www fordandearldesign.cem
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Corporate Identity Standards Manual

Magna International, Inc.

Troy, Miclhigan

Brand and Identity Program

A

Brandmark

M MAGNA
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Ct ate Magazine Advartising

Soopa
and Adverlising

Ford & Earl Assor

350 W, Big

Traw, Wichigar
3222

www, lordandearidesign.com
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Big Boy

Warren, Michigan

Srand Implementation Program

Hand
Digpcd
Shakes

Hantl Dipped Bhakes Graphic

Ein Boy Criginal Brandmatk

Full Sarv.ce Restaurant Facada Sign

Big Boy leon

Scope m Brandmark, Packaging Graphic and Signage Design

Ford & E:
350 W

Troy, Mizhigal

4804
248,524.3222
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School-to-Work— Oakland Partnership
Watarord, Michigan

| Brand and Identity Program

Brand and Identity Implemantation

Saope m Erandmark and ldentity Program, Matketing Coliateral anel Print Materials

Ford & Earl Associates leamed with the Oakland County Parinership 1o brand its School-
jo-Work Program, which brings raal-world experience inlo the classroom and helps
sludants create well-marked life paths. Marketing collateral and print malerials were
developed lo promote this program and recruil workplace parners.

Fare & Earl Assaciates, Inc
350 W Big Beaver Road
gan 48024

Troy, Mic
248.524.3222
wenw fordandearldesign.com
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Carporate Identily Standards Manual

Vehicle Graphics

Tower Automotive
Rochestar Hills, iichigan

Brand and Identity Program
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Packaging Design
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TOWSR THE GLOBAL SUPPLIER

AUTOMOTIVE OF CHO'CE
é‘."&:mﬂ"
Scope a Brandmark, Carporate [dentity Program, Graphic Standards and Guidelinas, and Packaging

Farcd & Earl Assoc
350 W. i
Tray, Michigan 48084
248,524.3222

www fordandearldasign.com
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Peregrine
Southligld, Michigan

FORD 4 EARL Brand and Identity Program

Windsor Operations

\ Peregrine

FPeregring
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p I

Business Cards and |dentity Standards

—

Vehicla Graphics

Scope m Brandmark, Corporate Idantity Prograrm, Graphic Standards and Guidelings.

Ford & Earl A
330 W, Bg 8 a
Tray, Michigan 48084
248.624.3222

wwwe fordandearldesign.com




Talon Automotive Group, Inc.
Detrait, Michigan

FORD 4 EARL Brand and Identity Program

) Talon Automotive Group,inc.

Brandmark

Brand Icentity @ falan Auloriafive 54

Corporata Idenity Standards Manual

Signage
@ Talon Automotive Group,inc.
= = — - e —
o0 00
Vehicle Graphics
Scope m Corporate Identification, Slanage and Standarcs Manual

Ford & Earl Assoc/sles. Inc
350 W, Big Beaver Foad

Troy, Michigan 48084
248,524,3222
wwwsfordandearldesign.com
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L-VAD Technology, Inc.
Datroit, Michigan

FORD A4 EARL Brand and Identity Program

LVAD

TECHNOLOGY

Hrandmark
LAD

LYAD
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Pockal Folder

Postars in Lobby Display

Scape m Brandmark, Corporate Identity Program, Graphic Standards and Guidelines,
Marketing Collateral, llustrations, Writing/Editing, Packaging and Interactive Media

Fard & Earl Associates, Inc.
350 W, B Beaver Road

Troy, Mictigan 48384
248.524.3222

wiyw fordandearldesign.com

an.ca



ldetix

lray, Michigan

FORD A EANT Brand and Identity Program

Idetix

Software Systems

Branomark

Stationgry System

Ravize Software Packaging

Scope w Brandmark, Corparata ldentity Program, Marketing Collateral,
llustrations, Packaging and Inleraclive Meclia

Ford & Earl Agsguatas, Inc
350 W. Big Bea
Troy, IMichigan AB0E

¢ Aoad

3

248,524 3222

www. lordandearldesign.com




Dykema Gossett, PLLC
Detrait, Michigan

FORD @@ EARL Brand and Identity Program

Brand and Ildentity Implarmentation
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Branclmark

Print Mmerials

Scopa B Brancimark Refinemant, Stationary System, Marketing
Collateral Systern and Print Materials

Addre
Fordd & Earl Associates to craale a marketing collateral system projecting the
nse law firm addressing clients'

sing concerns of image, cosl and flexibility, Dykerna Gossell challenged

image of an established, experienced no-nons
businass needs. Ford & Earl Associalos dasignad a beautiful, iNExpensive

system lo work with the firm’s in-hause technology so thal brochures

a50 W, Blg Be specially practice service shaets can be tailored to client concerns, and for
|

Troy, Mict easy updales and mantenance.
248,524 2

www fordearl.com
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Larco's [talian Chophouse
Troy, Michigan

Brand and Identity Program

Brandmark. Cafparate Identity Program and Marketing Co

Menus

m Brandmark Devalopment, Gorporate ldentity Program,
Marketing Collateral and Signage

Scope

248,524.3222
www.iordandearldasign.com



Stroh River Place
[Detroil, Michigan

FORD a4 EARL Erand and ldentity Program

Leasing Print Matarials (covar)

L "“’"n'.l'i&_‘#.i.' ! A e T T ‘
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Leasing Print Materlals

Scope m Brancimark, ldentity Systern and Marketing Collateral

Farcl & Earl Assotiates, Inc.
350 W. Big Beaver Road

Troy, Michigan ABDBE4A
248.524.3222

www iordandearldesign.com



Cranbrook Educational Community
Blaamlizld Hills, Michigan

FORD EARL

Brand and Ildentity Fragram
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FORD 4 E

PRASSOCIATES, INC,

wehlic velations praciitiouers
f

DyYKEMAGOSSETTruic

Ford & Earl Assoiates, Inc
350 W, Big Beaver Road
Tray, Michigan 48084
248,524.3222

v fordandearldesign.com
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Corporate

Brandmarks

o HydroDesigns
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(Eranzo Puble Ralations Group)

JEROME @ DUNCAN

HUBBELL, ROTH & CLARK, INC



Corporate

FORD 4 EARL

Talon Automotive Group, .

NHOLNAM

NATIONAL

A InterGroup

Tray, Michigan 48084

248.524,3222

www fordandearldesign.com
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CORPORATION



FORD a4 EARL

lVAD

TECHMOLOGY

Oakwood

Healthcare System

Wayne Stale Universily

~ Children's Hospital

of Michigan

Forel & Earl Associates, Inc.
a50 W. Big Bzaver Rogd

Troy. Mictigan 48084

248,524 3222

v fordandearldesign.com
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Health Care

Brandmarks

SAINT JMARY'S

CORDUSE

STJOHN

/ Health System

North L=
Oakland C=1

MEDICAL CENTERS
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(Lotby Bar a1 Hyalt Regancy, Deartiorn)

Pontchartrain

248,52

www fordandearldesign.com
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Hospitality

Brandmarks
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Property Development

FORD 4 EARL Brandmarks
FIRST NATIONAL PENDAESIOT
B U1 L DI NG aou o toa g

s T R 0 H

Ford & Earl Assogiates, Inc
350 W. B
Tray, Mich:gan AE0E4
248,524.3222

www fordandearldesign.com
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Financial

FORD A4 EARL Brandmarks

Citizens

Bank " Edison
Credit Union

o

Ford & Earl Associales, Ing,
350 W. Big Beavar Road

Troy, Michgan 48084
248.524.3222

www. lordandearldesign.com
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Cultural/Educational

FORD #a EARL Brandmarks
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FORD a4 EARL Over a Half Century of Design Excellence
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11
any  Pan L ban ||
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Ban Roll-on Decdorant Packaging Fard Rotunda Interiars and Exbibits Fard Wetld Headguarters Intariors, Dearbam

Convair B80 Interor

In 1964, the merger of W.B. Ford Design Associates

(1948) and Harley Earl Associates (1945) created one
of the leacling design firms in the nation - Fard & Earl
Assaciales.

Harley Earl Associales, lounded by General Motors'
styling chief, was recognized for product, packaging
and exhibition design. Waltar £, Ford 11, founder af
Waller B, Ford Design Associates, was renowned for
commearcial intarior design, exhibils and graphics.

Harley .. Earl with the Frabird Senes, General Motars Stylng

Ferd & Earl Assocates, Inc.
350 W. Big Baaver Road
Troy, Miergan 48084 This combined vision created the cora of our multidisci:
P4R.524 3222 plinary design approach 1o brand managemsant

www fordandearldesign.com
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FIRM PROFILE

Ford & Earl Associates is a nationally ranked design firm with three studios: architecture and
interior design, identity and markeling communications, and custom fabrication. Ford & Earl
Associates was founded in 1964 through the merger of two established design firms — W.B. Ford
Design, founded in 1948, and Harley Earl Associales, founded in 1945, Harley Earl was
recognized for product, packaging and exhibit design. Walter B. Ford Il was renowned for
commercial interior architecture and design, exhibits and graphics. This heritage of integrated
disciplines forms the core of our multidisciplinary approach to design.

Ford & Earl Associates Is headquartered in Troy, Michigan, a suburb of Detroit, in a building built
in 1967 by Minoru Yamasaki, architect of the New York World Trade Center and other notable
buildings. The structure and interior, simple and elegant in the ‘international style,' reflects our
dedication to design excellence inherent in our daily thinking and attitude. As client needs have
required, we have operated branch offices in New York, Pittshurgh, Dallas, Denver, Los Angeles
and Chicago. In addition to our design studio, the firm operates a fabrication facility o
accommodate our custom sign, donor and exhibit fabrication projects.

Ford & Earl Associales serves a diverse group of club, hospitality, corporate, financial, health care
and retail clients operating in the United States and abroad. We are a privately held corporation
owned and managed by key staff leaders who are active in our clients' services.

THE WAY WE THINK ABOUT DESIGN

For over 50 years, Ford & Earl Associates has served our clients as an independent design
resource. We exercise a design philosophy based upon a holistic view of ‘brand in place.” We
believe that the power of place enriches brand experience like nothing else. We integrale the
design disciplines necessary to offer brand owners and their advisors a way to integrate
architecture, interior architecture and visual communications into ene holistic branded environment

program that reduces costs, improves user satisfaction, returns long-term dividends and builds
brand equity more effectively,

++[ﬂ?1l

visual identity publications anvironmenial graphics architecture nterior design

_ brand-based
= design

We always sit on the client’s side of the table and take the long view., We use design and design
management lo create long-term brand equity and enduring value. Utilizing our holistic design
approach, we integrate 2-D and 3-D design disciplines to create experiences from the user’s point
of view. And we are pragmatic. We design with the realities of budget, fabrication, technology
integration and management resources in mind.

We believe that brand-based design creates, for our clients, an impression that has lasting impact
and achieves:

®  atone for doing business and communicating with the oulside world
effective marketplace positioning
a memaorabhle and cohesive customer experience

8 jncreased staff efficiency and productivity

®  ephanced operational efficiencies

B agrealer return on investmenl

0903



FrORD

COMPREHENSIVE SERVICES and PRODUCTS

Design

Fabrication

Archilecture®

Strategic Planning

Facility Technical and Functional Evaluation
Master Planning

Site Analysis
Programming/Space Planning
Conceptual Design

Design Development
Contract Documentation
Bid/Negotiation

Contract Administration

Interior Architecture
Program Development
Facilities Strategy and Planning
Tenant Planning
Design

Corporate Workplace

Hospitality

Retail

Health Care

Identity and Communication

Communication Strategies
Brandmark and ldentity Systems
Advertising Programs/Media Planning
Interactive Media

Wab Sites

CD ROMS

Presentation Graphics

Video Production
Publications

Annual Reports

Book Design

Brochures/Catalogs

Video Praduction

Direct Mail
Packaging
Photography/lllustration
Writing/ Editing

Environmental Graphics
Environmental Branding
Waylinding

Sign Programs

0306

Custom Fabrication

Sign Programs

Intelligent Information Stations and Kiosks

Donor Recognition

Displays and Exhibits

Prototypes and Models

Architect and Design ‘One-Off' and Limited Editions

*Arghileclural Sorvices are provided by FEA Architacts, Inc., an affiliate ol
Fard & Earl Associates, Inc.

1
Comp Serv-araphics



REPRESENTATIVE CLIENTS

Ford & Earl Associates has provided desig

n services for numerous clients. The list below includes

both current and recent clients for whom we have performed a variety of design services: Interior
Architecture & Design, Graphic Communications, Environmental Graphics, Exhibits, and

Fabrication and Installation Services.

Accounting

Arthur Andersen LLT
Cendrowski Selecky
Deloitle & Touche LLP
Plante & Moran LLP

Agencies/Public Relations
Andrew Joseph & Company
FCB Worldwide

D.D.B. Needham Worldwide
Franco Public Relations Group
Hedge & Company

J. Walter Thompson

Leo Burnett

Maroniate & Company
McCann Ericksan
PentaMark Worldwide, Inc.
Shandwick International
Stone August Baker

W.B. Doner

Automotive

Borg-Warner Automotive
DaimlerChrysler Corporation
Delco Remy of America
Delphi Corporation

Denso International America, Inc.

Federal-Mogul Corporation
Ford Motor Company
General Motors Corporation
Mitsubishi Molors

Porsche Engineering Services
Salurn Corporation

Siebe Automotive

SKD Company
ThyssenKrupp Budd

Toyota Motor Corporation
Visteon Corporalion
Volkswagen/Audi of America

Communications
Adasane Publishing
Bridge Communications
Car and Driver Magazine
Craln Communications Inc.
The Washington Post
WJR Radio

0106

Construction

AJ Etkin Construction Company
Associated General Contractors of America
Barton Malow Company

JM Olson Corporalion

Synergy Group

Turner Gonstruction Company

Walbridge Aldinger Company

Educational/Cultural

Ave Maria School of Law
Birmingham-Bloomfield Art Association
Chicago Symphony Center

College for Creative Studies

Colorado State Universily

Cranbrook

Detroit Institute of Arts

Detroit Opera House/Michigan Opera Thealre
Franklin & Marshall College

Henry Ford Community College

Jewish Community Center/United Jewish Foundation
Museum of African American History
National Board for Professional Teaching Standards
Oakland Schools

Oakland School-to-Work Partnership

Romeo District Library

Southfield Christian School

Stanley H. Kaplan Educational Center

The Detroit Zoo

Thomas More Center for Law and Justice
Universily of Denver

University of Michigan

Walsh College

Washtenaw Community College

Waterford Schools

Wayne State Universily

Financial Services
Bank of America

Bank of Commerce
Banlk of Oklahoma
BankOne (NBD)
Bloomfield Savings
Citizens Bank

City Bank of Honolulu
Colorado State Bank
Comerica Incorporated
Dana Commercial Credit

Aepresentative Clients 1



REPRESENTATIVE CLIENTS

Financial Services continued

Dearborn Federal Credit Union

Detroit Bank & Trust

Federal Reserve Bank of Chicago

Federal Reserve Bank of Richmond-Baltimore
Federal Reserve Bank of Richmond-Charlotte
Federal Reserve Bank of Richmond-Richmond
Fidelity Acceptance Corporation

Fidelity Investment

Fifth Third Bank

Firet Federal of Michigan

First National Bank of Chicago

First Nationwide Bank

Ford Credit

Gem Savings

Group One Morlgage

JP Morgan Chase

Lincaln First Bank

Manufacturers & Traders Trust Company
Mellon Bank

Metro Bank

Michigan National Bank

Morgan Stanley Dean Witler

Northwest Financial Center

Pontiac State Bank Building

Research Federal Credit Union

Seligman and Associates Inc.

Standard Federal Bank/ABN AMRO Group
Sterling Bank & Trust

Government

Bishop International Airport Authority
City of Detroit

Genesee County

Macomb County

Michigan Court of Appeals

Minneapolis Federal Courthouse
Oakland County

United States Food & Drug Administration
Washtenaw County Government Building
Wayne County

Health Care

Annapolis Hospital

Bay Health Syslems

Bon Secours Hospital
Catherine McAuley Health System
Children's Hospital of Michigan
Cottage Hospital

C.S. Mott Children's Hospital
Detroit Macomb Hospital
Detroit Medical Center

Felician Sisters

Foote Hospilal

Grace Hospital

Harper Grace Hospital

0106

Health Care continued

Henry Ford Health System

HEHS West Bloomfield Medical Center
Hurley Medical Center

Hutzel Hospital

Ingham Medical Center

Johns Hopkins Hospital

Kresge Eye Inslitute

Lake Land Group

Michigan Eye Care Center

Newman Medical Center

North Oakland Medical Center
Oakwood Healthcare System

Plastic Surgery Center

Pontiac Osteopathic Hospital
Providence Hospital

Rehabilitation Institute of Michigan
Saint Mary's Saratoga Community Hospital
Seaway Hospilal

Sinai Hospital

Sisters of Mercy Health Center
Sputheastern Michigan Cardiac Surgeons
South Macomb Hospital

St. John Health System

s1. Joseph Mercy Hospital

St. Mary Hospital

Saint Mary's

The Surgery Center

University Cardiologists

University of Michigan Health System
William Beaumont Hospital
Wyandotte General Hospital

Hotels/Hospitality
Archimedes Bar and Lounge
Birmingham Gountry Club
Bistro on 2

Dayton Airporl Inn

Denny's Restaurant

Detroit Athletic Club

Detroit Golf Club

Giulio & Sons Restaurant
Great Oaks Country Club
Hilton Hotel, Novi

Host International

Hyatt Regency Dearborn
Larco's Italian Chophouse
Marriott Internaticnal
Michigan Bell Hospitality Suiles
Milk and Honey Restaurant
Dakhurst Golf & Country Club
Oakland Hills Country Club
Opus One Restaurant

Owens Corning Hospitality Suites
Pine Lake Country Club
Pontchartrain Hotel

Radisson Kingsley Hotel

Raprasantalive Clients 2
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REPRESENTATIVE CLIENTS

Hotels/Hospitality continued
Restaurant One23

Tam-0-Shanter Country Club

The Alibi Restaurant & Lounge

The Village Club

Traverse Gity Golf and Country Club
Western Golf & Country Club
Westin Hotels Carporation

Insurance

AAA Michigan

Blue Care Network

Blue Cross and Blue Shield of Michigan

Delta Dental Plan of Michigan

Health Alliance Plan

Massachusetls Mutual Life Insurance Company
Northwestern National Life Insurance Company
Prudential Life Insurance Company of America
Rollins, Burdick & Hunter

Legal

Barris Sott Denn & Driker

Bodman, Longley & Dahling, LLP
Clark Hill, PLC

Cooper, Fink & Zausmer

Dawda, Mann, Mulcahy & Sadler, PLC
Dickinson Wright PLLC

Dykema Gossett, PLLC

Evans & Luptak, PLC

Helmkamp, Ellis & Abraham

Kaufman and Payton

Kramer Mellen, PC

Miller, Canfield, Paddock and Stone, PLC
Miro Weiner & Kramer

Plunkett & Cooney, PC

Raymond, Rupp & Weinberg

The Fishman Group

Manufacturing

Amoco

Fabri-Kal Corporation

Ford Casling Center

Ford Louisville Truck Plant

Ford Rouge Plant

General Dynamics Land Systems

Holcim, Inc.
Masco Corporation
Pfizer

Pharmacia & Upjohn Incorporated
Quaker Oals
Sangamo-Weston Assembly Plant

Marketing

Carlson Marketing Group
Crealive Universal
Maritz Communications
Sandy Corporation

0106

Professional Services
AlixPartners, LLC

Gabriel, Roeder, Smith & Company
Kelly Services

Right Management Consulting

The Polk Companies

Towers Perrin

Watson Wyatt Worldwide

Property Development and Management
Beta West Properties

Capstone Advisors

Eric Yale Lutz Company

Etkin Equities

Forbes/Cohen Properties

Ford Motor Land Services Corporation
Hines Interests LP

Hallwood Management

Hillman Properties, Inc.

Kirco Really

Kughn Enterprises

Larson Realty Group

Plante & Moran CRESA

Pulte Corporation

Signature Associales

Stroh Properties

The Kojaian Companies

Retail/Special Use

ICF Retail Stores
Jerome-Duncan Ford
Jules R. Schubot Jewellers
Kmart Corporation

The Taubman Company

Steel

Crown Steel Company
Kasle Steel Company
National Intergroup
National Steel

Technology

Apple Computers
Compuware Corporation
FANUC Robotics

Grace & Wild

L-Vad Technology, Inc.
MCN Camputer Services
Sun Microsystems
Sybase

Unisys Corporation

Utilities

Ameritech Corporation

DTE Energy/Detroit Edison Company
Michigan Bell Telephone

Michigan Consolidated Gas Company
Southwestern Bell Telephone

Representative Clients 3



